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Survey method: Interactive Voice Response (IVR) 
Sample: 20.033, 64 cities. Period: June 28th-30th 



BRAZIL/US - CLOSER...MORE UNEMPLOYMENT IN BRAZIL 

Agree 

38% 

36% 

26% 

Regarding the following sentence: “Brazil getting closer to the United States means greater unemployment for our (Brazilian) population” 

Sample: 20.033 interviews in 64 brazilIan cities. 

Disagree Neither agree nor disagree 



MORE OPPORTUNITIES IN BRAZIL ? DO NOT AGREE 

Regarding the following sentence: “Brazil gets closer to the United States means greater income and job opportunities for our (Brazilian) 
population” 
Sample: 20.033 interviews in 64 brazilIan cities. 

35% 

41% 

24% 

Agree Disagree Neither agree nor disagree 



CLOSER WE ARE MEANS THAT AMERICANS ARE BETTER OFF... 

Regarding the following sentence: “Brazil geting closer to the United States, Americans workers will bet better off than brazilians workers” 

Sample: 20.033 interviews in 64 brazilIan cities. 

52% 

30% 

18% 

Agree Disagree Neither agree nor disagree 



However...closer...better and more/better consumption 

Regarding the following sentence: “Brazil geting closer to the United States will improve the Brazilians consumption which means that brazilians 
will buy more and better products” 
Sample: 20.033 interviews in 64 brazilIan cities. 

55% 
26% 

19% 

Agree Disagree Neither agree nor disagree 



NO VISA REQUIREMENTS....that’s what really matters 

Regarding the following sentence: “The end of the entry visa requirements for brazilian tourists in the United States will improve your life” 

Sample: 20.033 interviews in 64 brazilIan cities. 

73% 

25% 

12% 

Agree Disagree Neither agree nor disagree 
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Thank you! 
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