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Working with industry to deliver
sustainable seafood

Braddock Spear
09 February 2017
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What we aren’t...
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What we are...
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Data on fishery/aquaculture sources
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m Improvement recommendations
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Top-down buyer pressure/incentives

Walmart

S5ave money. Live better.
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Formal improvement projects and
certification
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End result
T
P_—

o

o
o
\ \
RIL5
% .
% 0
a Ol
e




Sustainable Fisheries ,N){\‘\‘
PARTNERSHIP /'r’,‘

What’s not ahead: Targeting good governance
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What’s ahead: Scaling impact
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For more information...

braddock.spear@sustainablefish.org

www.sustainablefish.org (corporate site)

www.fishsource.org (science database)



mailto:Braddock.spear@sustainablefish.org
http://www.sustainablefish.org/
http://www.fishsource.org/
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